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Identity Studio.

OurBrand Vision.

Tobuild acreative brandrecognized for originality quality andinnovative thinking creatingwork
thatleaves alastingimpression.

Our Brand Mission.
Ourmissionis to transformideas into powerful visual and digital experiences through thoughtful
design modern technology and purposeful creativity.

We aim tohelpindividuals businesses and organizations present themselves with confidence and
connect meaningfully with their audiences.



our BfOﬂ | We challenge conventional thinkingand continuously
VQIUQS. . explore newideas perspectives andpossibilities
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' LogoWordMark

The Logo Monogram : The Logo Work Mark :

The logomonogramis adistinctive symbol  Thelogo wordmark is the typographic
created from the keyinitials of the brand representation of the brand name. Itis
name. it represents the essence of the brand designed to communicate the brand's
inasimple memorable andversatileform.  identity throughits distinctive lettering

style and visualcharacter

LogoBlack Variation Logo White Variation
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Corporate Typography

The
Corporate

Typography.
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IvoryPorcelain

SecondaryColor A

Cinnabar
PrimaryColor C

Dark Green Shimmer
PrimaryColor B

Timber Green
PrimaryColor A

Palette.



Brand Color
Codes.
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ColorCodes ColorCodes ColorCodes
C 83 C 80 C2

M 58 M 47 M 90

Y 66 Y 79 Y 98

K 64 K 50 KO

R 22 R 37 R 234

G 47 G170 G 66

B 45 B 50 B 38
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s may be used as supporting visual
mentsinbackgrounds packaging
stationery socialmedia graphics presen
tations andmarketingmaterials. They
should complement the primary brand
identity without overpowering thelogo
typography orkeymessaging.
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ForPrint
CMYK 000100

ForWeb
HEX 000000
RGB 000
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